Someday Starts Today.
At PNC, we believe the measure of our success isn’t just found in our
financial statements; it’s also in the value we create for all of the
constituencies we serve – from our shareholders to our customers,
communities and employees. And with each passing year, the story of
our success and of the continual advancements we are making on
behalf of all of our stakeholders is being told to greater and greater
effect in the pages of our annual corporate social responsibility report.
As a Main Street bank that organizes around its customers and
communities – and which prides itself on the strength of the
relationships we work to build and deepen through time – we recognize
that success isn’t about whether we sold another deposit product or
booked another loan so much as it is about whether we helped the
people and institutions we serve to achieve their ﬁnancial goals. It’s
about whether the way we operate our business and the investments
we make are helping our communities to thrive. It’s about whether our
employees are achieving their career aspirations and whether we are
collectively living our values in a way that makes us all proud to work
for PNC. It’s about whether we are doing right by the people we serve.
And we know that when we do, ﬁnancial success follows.
Read more from Bill Demchak, PNC Chairman, President and Chief
Executive Officer

Success starts with our communities
As a Main Street bank, we recognize that we are
only as strong as our communities. When they
prosper, so does PNC.
In 2017, PNC:

•
•

•

•

Supported communities through $72 million
in charitable giving
Began a $5 million initiative with
DonorsChoose.org, allowing them to
expand their platform to include requests
from Head Start teachers
Continued providing 40 hours paid time off
for employees to volunteer with PNC Grow
Up Great, resulting in 88,600 Grow Up
Great volunteer hours
Reached 276,000 participants in our
financial education programs

Read more about PNC's commitment to our
communities.

Setting ambitious environmental goals
We recognize that enviromental issues, including climate change, are impacting our business, our clients and
the communities in which we operate. After meeting our 2020 energy and carbon reduction goals ahead of
schedule, we've set even more aggressive targets for 2035.
Read more about PNC's commitment to the environment.

Building a diverse and inclusive culture

Helping clients live their values
In 2017, PNC named its first head of responsible investing and ended the year with $2.1 billion in responsible
investing assets under management.
Read more about PNC's commitment to sustainable finance.
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Contact Us

For more information

You can reach us by email at CSR@PNC.com, or follow us on
social media!

Visit PNC's Corporate Social Responsibility website at
www.pnc.com/csr for more information, our latest CSR Report
and more. Additional information on PNC is also available on
our corporate website at www.pnc.com/investorrelations.

