Consumer Health Check

Balances steady, wallets open
29 August 2025

KEY FACTS
* Total credit and debit card spending per household increased 2.2% year-
over-year (YoY) in July, the highest growth rate since January, according to
PNC aggregated card data. The increase in card spending was fairly I
broad based, with emerging categories and traditional retail and services
spend driving growth.

* Though spending has improved somewhat, consumers are growing more
cautious with how they spend, pulling back on key discretionary segments Card spending up 2.2%
like travel and entertainment. YoY in July, the highest

growth rate since

* |n addition, the 2.2% YoY growth in card spend was less than the 2.7% January
increase in inflation over the same period, implying that some of the
perceived strength in summer card spend may be coming from overall
increases in prices, not necessarily “real” spending activity.

* The number of households receiving unemployment payments continues to @
slowly grind higher in the PNC deposit data — consistent with general

. ) ) Deposit balances
trends seen at the national level - but remains low on an absolute basis

increased by 0.5%, the

= Deposit balances increased on a YoY basis for the first time since 2022 with M IUSIERED I & Y2l

balances continuing to remain above 2019 levels (adjusted for inflation).

* Overall, consumers remain in good financial health. Deposit balances ﬁ
remain elevated, and we are not seeing any noteworthy deterioration in -
spending. Unemployment levels continue to increase, but at a very slow

pace, and remain roughly at 2019 levels. couli el

Unemployment Benefits

Table 1: Summary Table up 6bps YoY
Indicat Jan Feb Mar Apr May Jun Jul
naicator 5 25 95 ‘95 25 25 95
o
Total Card Spend (3M Avg YoY%) | 2.8%  15% 11%  06% 17%  19%  2.2% \ I
Median Deposit Levels (YoY %) -1.7% -0.7%  -0.7% -0.3% -1.5% -0.7%  0.5% c
Spending on
YoY Change in % of HH 55 6.8 6.7 6.3 6.3 61 61 entertainment down 4%
receiving Unemployment (bps) YoY
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A rebound in July card spend

Total credit and debit card spending per household
increased 2.2% year-over-year (YoY) in July, the
highest YoY rate of growth since January according
to PNC aggregated card data (Figure 1).

Figure 1: YoY percent change in card spend.

3.5%
3.0%
2.5%
2.0%

1.5%
|||I Nlll |
o= It itk liih

Jan Apr Jul Oct Jan Apr Jul Oct Jan Apr Jul

23 23 23 23 24 24 24 24 25 ‘25 ‘25
Looking at the data in more detail, the rise in YoY total
card spending in July was fairly broad based, with
emerging categories and traditional Retail and
Services spend driving growth (Figure 2). Card
transactions via Digital Wallets, Gambling, and in-
app purchases are growing categories in card spend.
In addition, Retail and Services spend increased YoY
in July. Spending on Fuel is down YoY following the
price of gas.

Figure 2: Four fastest growing spending categories vs.
four slowest (YoY % Growth)
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Spending holding up despite slowing job
growth, higher unemployment
Economic growth and the pace of job gains slowed

considerably in the first half of 2025, raising fears of a
more protracted slowdown. After adding an average
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of 192k jobs per month over the past two years, the
3M moving average of job growth was just 35k in July.
Despite this slowdown in aggregate economic
activity, spending appears to have held up in the
summer months.

However, under the hood we are seeing some
evidence that consumers are spending more
cautiously, avoiding more discretionary spending
categories like food, entertainment, and travel. Spend
on entertainment has fallen 4% over the past year,
consistent with generally weak services-sector spend
we dre seeing in official government statistics.

In addition, we caution that some of the increase in
card spend may be more attributable to price
increases rather than an increase in real spending
activity. The 2.2% YoY increase in July aggregate card
spend was less than the 2.7% increase in headline
inflation over the same period. With inflation
accelerating in 2025, some of the perceived strength
in summer card spend may be coming from overall
increases in prices, not “real” activity.

Unemployment increasing to 2019 levels

Looking at PNC deposit data, we continue to see a
steady - but gradually - rise in the number of
households receiving unemployment payments. While
layoffs nationwide remain low from a historical
context, the pace of hiring has slowed considerably,
and individuals who become unemployed are finding
it increasing difficult to find new jobs.

Figure 3: YoY Change in the Percentage of
Households Receiving Unemployment (bps)
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It is important to note that while unemployment
payments are increasing, only a very small number of
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PNC customers receive unemployment payments. In
fact, the rate is currently just 4 basis points higher
than July 2019.

Figure 4: Percentage of Households Receiving
Unemployment Payments (3M MA)
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Overall, the data points to a labor market that is
gradually softening. We are not seeing the sharp
deterioration that is typical during the immediate
lead up to recession. This coupled with somewhat
improved spending patterns suggests the economy is
“stayin’ alive” in mid-2025, even if the pace of growth
has slowed materially over the past year.

Deposit Balances are increasing

For the first time since 2022, deposit balances are
increasing for a fixed cohort of PNC consumer
households. Balances remain above the inflation-
adjusted 2019 average balance (Figure 6).

Figure 5: YoY change for median deposit balances
has returned to positive growth
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The YoY change for median checking and savings
deposit balances for a fixed cohort of PNC customers
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has returned to positive for the first time since 2022
(Figure 5).

Figure 6: Median checking and savings deposit
balances remain above inflation-adjusted 2019 levels
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Betting big? Gambling spend surges in
2025

Gambling-related spending has surged thus far in
2025, increasing 38% per year in July. What had been
a relatively small and niche category has grown
rapidly over the past year, outpacing most other
discretionary segments. The acceleration suggests
that consumers are increasingly turning to online
betting platforms, casinos, and lottery outlets as a
growing share of their overall entertainment
spending.

The rise in gambling spend stands out against a
broader backdrop of cautious consumer behavior.
While many households have pulled back on
categories like dining or travel, gambling
expenditures have accelerated. This trend likely
reflects a combination of factors: the expansion of
legalized online betting across more states, the lure
of quick payouts during a period of tighter household
budgets, and aggressive marketing campaigns from
betting platforms.
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Key Charts and Figures:

Table 2: Card Spend by Category, Y/Y % Change

Indicator Jan Feb Mar Apr May Jun Jul
25 ‘25 ‘25 25 25 ‘25 25
Key Aggregates
Total Spending 5.4% -0.3% 1.7% 3.2% 29% 1.8% 4.0%
Total Spending ex. Gas 5.6% 0.3% 2.6% 41% 39% 2.5% 49%
Sector Level
Auto 4.3% -3.5% 5.3% 4.3% 1.3% 3.3% 6.9%
Digital Goods 25.8% 19.8% 26.6% 297% 29.7% 279% 26.4%
Education/Govt 1.8% -0.4% 4.4% 2.2% 1.0% 31% 2.3%
Entertainment 1.6% -4.4% -51% 1.8% 0.1% -5.7% -3.9%
Food/Drinks 1.6% -3.8% -2.7% 1.9% 1.3% -1.4% 09%
Fuel 1.6% -81% -9.9% -89% -10.4% -8.3% -79%
Funds Transfer 21.0% 12.0% 89% M.7% 14.3% 10.3% 15.5%
Gambling 348% 327% 249% 30.3% 33.1% 29.2% 37.5%
Healthcare 5.4% 0.5% 8.7% 7.2% 3.2% 79% 6.5%
Other -25.0% -281% -21.2% -67.0% -1.4% -1.6% 13.4%
Retail - Building/Garden/Supplies -1.4% -7.5% 1.9% -1.3% -21% -09% 2.3%
Retail — Clothing/Accessories 1.4% -61% -2.5% 0.7% 22%  -2.4% 1.7%
Retail — Electronics 2.4% 1.7% 41% 5.8% 31% 6.1% 71%
Retail — General 10.6% 41% 6.6% 9.7% 6.4% 4.2% 8.2%
Retail - Health/Care 2.5% -2.2% 1.7% 1.6% -0.5% -1.9% -1.6%
Retail - Sports/Books/Hobbies -1.6% -49% -19% 21% 1.6% 3.3% 4.0%
Services - Business 2.8% -0.5% 3.8% 2.5% 1.7% 3.4% 0.4%
Services — Professional Svs. 101% 6.5% 7.3% 7.2% 8.8% 8.4% 9.3%
Services - Retail 1.9% -4.0% -0.7% 1.8% 01% 0.3% 4.3%
Travel 0.5% -49% -09% -1.2% -1.6% 2.4%  -0.4%
Utilities/Telecom/Insurance/Cable | 65%  3.2% 71% 53%  46% 23%  35%

Table shows growth in total spending per category, not per household spending
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Methodology

The data is based on aggregated and anonymized selections of PNC data. The data may have a degree of selection bias
due to selected populations and data availability.
e Card spend trends are based on aggregated debit card and credit card transaction data for a cohort of Retail
customers with at least 1 transaction each month. Spending is categorized using standard Merchant Category
Codes (MCC) defined by financial services companies. Spending data may also be grouped using other
proprietary methods.
e Balance data is aggregated for a fixed cohort of households that had a consumer deposit account (checking,
savings, and/or certificate of deposit) for all months from January 2019 through the current month shown.
e  Consumer payroll and unemployment trends are based on ACH and other electronic payment methods classified
using proprietary methodes.
e Government workers are identified via recurring ACH direct deposit activity.

Disclosures

The material presented and the views expressed herein are of a general nature and does not constitute the provision of
investment or economic advice to any person, or a recommendation of any particular securities, financial instruments,
strategies or banking services. Opinions and forecasts expressed herein are subject to change without notice. Relevant
information was obtained from sources deemed reliable. Such information is not guaranteed as to its accuracy. You should
seek the advice of an investment professional to tailor a financial plan to your needs.

Forward-looking statements are necessarily subject to numerous assumptions, risks and uncertainties, which change over
time. Future events or circumstances may change our outlook and may also affect the nature of the assumptions, risks and
uncertainties to which our forward-looking statements are subject. Forward-looking statements speak only as of the date
made. We do not assume any duty and do not undertake any obligation to update forward-looking statements. Actual
results or future events could differ, possibly materially, from those anticipated in forward-looking statements, as well as
from historical performance. As a result, we caution against placing undue reliance on any forward-looking statements.

“PNC” is a registered mark of The PNC Financial Services Group, Inc.

© 2025 The PNC Financial Services Group, Inc. All rights reserved.
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