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Retail Sales Up in April in Part Due to 

Higher Gas Prices 

 

 

 

 

 

 

Headlines 

 Retail sales rose 0.5% in April. Some of the increase came from higher 

gasoline prices, but sales excluding gasoline rose 0.3% for the month. 

 

 Retail sales were up around 5% from a year earlier, with sales excluding 

gasoline up around 4%. 

 

 The drivers for consumer spending growth are to the downside, primarily 

higher gasoline prices and a softer labor market.  

 

 Sales were mixed across segments in April. 

 

Details

Retail sales rose 0.5% in April from March before 

adjustment for prices, according to the Census 

Bureau. Much of the increase came from higher 

gasoline prices; sales at gas stations jumped 2.8% 

over the month, after a 13.7% increase in March. 

Retail sales excluding gasoline were up 0.3% for the 

month, with sales excluding autos and gasoline up 

0.5%. 

 

Total retail sales growth was 1.6% in March (revised 

slightly lower from 1.7%), with higher gasoline prices 

driving much of that gain. Sales excluding autos 

rose 1.9% in March (unrevised), with sales excluding 

autos and gasoline up 0.7% (revised higher from 

0.6%). 

 

Control sales—sales excluding food services, autos, 

gasoline, and building materials, and which go into 

consumer goods spending in GDP—rose a solid 0.5% 

in April, after an even larger 0.8% gain in March. 

 

Figure 1: Retail Sales Growth (m/m) 

 
 

On a year-over-year basis total retail sales rose 4.9% 

in April. Sales excluding gasoline were up 3.7%, with 

sales excluding autos and gas up 4.9%. Control sales 

were up 5.8% in April from one year earlier.  
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Figure 2: Retail Sales Growth (y/y) 

 
 

Consumers continue to increase their spending even 

as they remain under pressure from rising gasoline 

prices after U.S.-Israeli military action against Iran 

and the closure of the Strait of Hormuz. Sales 

excluding gasoline were up 0.3% in April. Prices rose 

over the month, so spending was close to flat after 

inflation, but so far consumer spending is holding up 

in 2026 despite the softer labor market and higher 

prices. One welcome indicator was a big 0.6% 

increase in spending at restaurants and bars in April; 

this is often an area where consumers cut back first 

when they face financial difficulties, so the solid 

increase is welcome. Restaurant and bar sales rose 

0.1% in March. 

 

Household spending growth will be weaker in 2026 

compared to 2025. Drags on consumers include 

slower job and wage growth, much higher gasoline 

prices and an acceleration in overall inflation, and 

elevated interest rates. The housing market is quite 

weak with low affordability, weighing on sales of 

home-related items. Lower-income households are 

under even greater pressure given weak wage 

growth for low-wage workers and the larger share 

of gasoline purchases in their spending.  

 

One major positive for consumer spending is larger 

tax refunds from the One Big Beautiful Bill Act. The 

Act cut personal income taxes in 2025 but 

withholdings did not change, meaning larger tax 

refunds this year. The larger refunds are coming at 

an opportune time, offsetting higher gasoline prices. 

The other big positive is rising household wealth, 

especially stock market gains. This is supporting 

spending for high-income households in particular, 

given that they tend to hold a lot of equities. 

 

Sales were mixed across segments in April. Sales 

rose 1.4% for both specialty stores and electronics 

and appliance stores. Sales were up 0.7% for 

grocery stores. Sales at general merchandise stores 

were up a scant 0.1%. Sales of autos and parts fell 

0.4% over the month, with declines of 1.5% for 

clothing stores and 2.0% for furniture and home 

furnishings. Sales for nonstore retailers—mostly 

online sales—rose 1.1% in April. 
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Disclosures 

The material presented and the views expressed herein are of a general nature and does not constitute the provision of 

investment or economic advice to any person, or a recommendation of any particular securities, financial instruments, 

strategies or banking services. Opinions and forecasts expressed herein are subject to change without notice. Relevant 

information was obtained from sources deemed reliable. Such information is not guaranteed as to its accuracy. You should 

seek the advice of an investment professional to tailor a financial plan to your needs. 

Forward-looking statements are necessarily subject to numerous assumptions, risks and uncertainties, which change over 

time. Future events or circumstances may change our outlook and may also affect the nature of the assumptions, risks and 

uncertainties to which our forward-looking statements are subject. Forward-looking statements speak only as of the date 

made. We do not assume any duty and do not undertake any obligation to update forward-looking statements. Actual 

results or future events could differ, possibly materially, from those anticipated in forward-looking statements, as well as 

from historical performance. As a result, we caution against placing undue reliance on any forward-looking statements. 

“PNC” is a registered mark of The PNC Financial Services Group, Inc. 

© 2026 The PNC Financial Services Group, Inc. All rights reserved. 
 

 


